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OBJECTIVES

This module aims to emphasizes the activities and guidelines
on successful networking with local authorities and those
involved in tourism in rural areas .

• Learning objectives:

– understand the definition and significance of networking in 
the context of rural tourism and its impact on local 
development;

– identify and understand the roles of key stakeholders in 
rural tourism, including local authorithies , tourism operators 
and community member s;

– learn abou t various sources of financing available for rural 
tourism projects .



INTRODUCTION

 For tourism to develop in rural areas that have a high potential in this respect, it is

necessary to implement a policy of awareness raising in relation with the

benefits that this activity generates economically, socially, culturally for the

rural communities and regions where it is developed .

 In Romania, there are many examples of good practices, but, most of the time, the

mentality and the attitude of certain persons stand in the way of progress .

 For tourism development and planning to work, coordination and cooperation

among tourism stakeholders is crucial .



INTRODUCTION

 Local authorities need to support the involvement of rural tourism actors in:

 the creation, implementation and improvement of innovative development

schemes to increase quality standards ;

 the establishment of organizational management structures, based on

strong leadership ;

 the establishment and the organization of partnerships between the public

and private sectors that pursue the interests of the community ;

 the creation of a strong local identity ;

 increasing the level of education and training of human resources involved

in tourism and in the related activities, etc .



INTRODUCTION

The cooperation and the partnership between rural tourism actors are very

important and this is why it is essential to support the collaboration between rural

tourism stakeholders by actions such as :

 establishing public - private partnerships ( c e n tra l a n d lo c a l a u th o rit ie s –

e n tre p re n e u rs , to u ris m a s s o c ia tio n s ) fo r th e p ro m o tio n o f a re g io n a l id e n tity, a n d

th e c re a tio n o f b u s in e s s c lu s te rs ;

 creating partnerships between training institutions and local authorities ;

 creating a network of entrepreneurs in rural tourism ;

 creating partnerships between local rural tourism associations and local

authorities (Ma yo ra ltie s , Lo c a l Co u n c ils ) .



 In ru ra l to u ris m , th e s u rviva l o f b u s in e s s e s in is o la tio n is g e tt in g m o re a n d m o re

d iffic u lt , a n d , th e re fo re , it is e s s e n tia l to e s ta b lis h re la tio n s a n d wo rk n e two rks

b e twe e n s u p p lie rs o f ru ra l to u ris m p ro d u c ts .

 Th u s , work networks c a n b e c re a te d , b o th formal and informal .

 Informal networks a re m a d e u p o f in d ivid u a ls wh o ru n th e ir o wn s m a ll b u s in e s s e s

o r b y th e e m p lo ye e s o f th e s e firm s wh o in te ra c t with frie n d s , re la tive s , a n d

a c q u a in ta n c e s , o n a n in fo rm a l b a s is , in o rd e r to g a in th e ir s u p p o rt.

 Formal networks a re b a s e d o n th e in te ra c tio n b e twe e n in d ivid u a l b u s in e s s e s a n d

va rio u s p riva te a n d p u b lic o rg a n iza tio n s , o r b e twe e n in d ivid u a l b u s in e s s e s .

 Wh ile in fo rm a l n e two rks in ru ra l c o m m u n itie s a re ro o te d in lo c a l tra d it io n s a n d

lo c a l c u ltu re , th e c re a tio n o f fo rm a l n e two rks with in ru ra l a re a s is m o re d iffic u lt to

a c h ie ve .

CONCEPT AND IMPORTANCE OF NETWORKING IN 
RURAL TOURISM



 In o rd e r to understand the network of social relations in rural tourism , it is

n e c e s s a ry to :

 a n a lys e th e re la tio n s b e twe e n va rio u s a c to rs a n d th e c o n te xt in wh ic h th e y

e m e rg e d ;

 id e n tify th e ta n g ib le a n d in ta n g ib le e le m e n ts th a t in te ra c t a n d a c t u p o n th e

s ta ke h o ld e rs ' in te re s ts , a c tio n s , a n d c o n n e c tio n s .

 The interactions between the different nodes within a network a re b a s e d o n :

 th e p o we r p o s itio n o f th e a c to rs ,

 th e ir re s o u rc e s a n d kn o wle d g e ,

 th e ir p e rc e p tio n o f th e ir o b je c t o f in te re s t,

 o th e r p a rtic ip a n ts in th e ta lks ,

 th e ru le s o f th e in te ra c tio n its e lf.

CONCEPT AND IMPORTANCE OF NETWORKING IN 
RURAL TOURISM



 The elements that influence the formation of networks are (according to

Morales - Hernández et al ., 2022) :

 the participation of individuals in different types of associations, which allows

them to acquire a wider list of contacts and subsequently, to access benefits

such as resources and information ;

 the opportunity to participate in decision - making in their areas of interest .

 Among the associations present in the rural area, there are the rural tourism ones,

whose objective is to stimulate and develop this economic activity, based on the

support of promoters .

 This allows for the development of formal networks that families and individual

promoters can rely on, in the event in which their local informal networks become

incapable of helping them to run their activity .

CONCEPT AND IMPORTANCE OF NETWORKING IN 
RURAL TOURISM



 The reasons for the establishment of these cooperation networks include the

following (according to Morales - Hernández et al ., 2022) :

 the integration of several actors in a single picture and strategic action,

 the possibility of carrying out joint promotional and commercial activities,

 the creation of a centralised booking system,

 gaining access to training,

 gaining access to grants and subsidies,

 the implementation of quality systems,

 the possibility to benefit from support and technical assessment, etc .

CONCEPT AND IMPORTANCE OF NETWORKING IN 
RURAL TOURISM



 The importance of networks for the rural businesses :

 The inclusion in networks and the cooperation generate savings thanks to

the large scale operations within networks, the better access to the market

and the improved access to know - how, business innovations, and

sustainable business and production models .

 In the context of local business development, exchanges include farmer - to -

farmer (peer - to - peer) exchanges (e .g . demonstration farms), links between

farmers and other stakeholders (e .g . researchers) and links between the

urban an the rural area (e .g . by improving the quality of food supply chains) .

 For the successful production and delivery of services and products,

stakeholders need to interact in so- called 'value chains' .

CONCEPT AND IMPORTANCE OF NETWORKING IN 
RURAL TOURISM



 Tourism stakeholders can be defined as people who have an interest in regional
development and can benefit from the development of their regions directly or
indirectly .

 In the planning of rural tourism activities, stakeholder involvement is usually
characterized by a great diversity , as they include (Wanner and Pröbstl - Haider ,
2019) :

 representatives of the tourism industry ,

 tourists,

 entrepreneurs,

 the community,

 administrative bodies and non - governmental organizations ,

 experts ,

 the local population .

 Within tourism projects, the variety of stakeholders is great , due to the
methodological approaches and the necessary time involvement .

 Therefore, stakeholder involvement takes shape in many different forms, with a
typology ranging from symbolism to citizen control .

KEYSTAKEHOLDERS IN RURAL TOURISM



 Stakeholders should not only be the recipients of rural tourism planning
initiatives, but active participants and managers of the planning process
(Wanner and Pröbstl - Haider, 2019) .

 Hartley and Wood (2005 ) identifies a number of criteria to assess the conditions
under which the benefits of stakeholder engagement can be maximised :

 communication,

 fairness,

 synchronization,

 accessibility,

 provision of information,

 influence on the process,

 competence,

 interaction,

 compromise,

 trust .

 Under these circumstances, bringing stakeholders together can lead to
integrated and appropriate planning at a regional level, which will benefit the
region as a whole .

KEYSTAKEHOLDERS IN RURAL TOURISM



 A g re a te r va rie ty o f s ta ke h o ld e rs a c tive ly c o n trib u tin g to th e p la n n in g p ro c e s s
increases their acceptance .

 Rural tourism management is a c h ie ve d with th e h e lp o f leaders wh o p o s s e s s th e
fo llo win g s kills : a n a lytic a l s kills , c o m m u n ic a tio n s kills , c a p a c ity to o ffe r s u p p o rt to
o th e rs , a n d n e e d fo r c o n tin u o u s im p ro ve m e n t.

 Le a d e rs h ip c a n b e p ro vid e d th ro u g h a destination marketing organization
(DMO) th a t m a n a g e s to u ris m n e two rks ( in d u s tria l s ta ke h o ld e rs , th e c o m m u n ity,
th e Go ve rn m e n t, a n d th e vis ito rs ) th ro u g h th e fo llo win g a c tio n s (Se b b y a n d
J o rd a n , 20 18 ) :

 p ro vid in g in fo rm a tio n ,

 m a n a g in g m a rke tin g m e e tin g s a n d c a m p a ig n s ,

 e s ta b lis h in g c o n n e c tio n s a n d b u ild in g te a m s a n d p a rtn e rs h ip s .

 Ma n a g in g to u ris m a c tivit ie s a n d th e re la tio n s with lo c a l a u th o rit ie s a n d th e
c o m m u n ity re q u ire s a s e t o f s o ft s kills :

 b e in g a b le to c o p e with vu ln e ra b ility,

 th e a b ility to b e h u m b le ,

 b e in g p ro n e to p ro m o tin g re la tio n s in o rd e r to e s ta b lis h tru s t;

 th e a b ility to a s k fo r h e lp .

KEYSTAKEHOLDERS IN RURAL TOURISM



Types of stakeholder participation in tourism development (according to Aref and
Redzuan , 2008 ) :

 Automobilization - Lo c a ls c a n c o n ta c t to u ris ts d ire c tly a n d c a n d e ve lo p th e
to u ris m s e rvic e o n th e ir o wn . So m e p ro g ra m s m a y b e a c c e p te d b y NGOs th a t a re
n o t in vo lve d in lo c a l c o m m u n ity d e c is io n - m a kin g .

 Empowerment is th e h ig h e s t le ve l o f c o m m u n ity p a rtic ip a tio n , in wh ic h th e lo c a ls
a re in c o n tro l o f th e e n tire d e ve lo p m e n t with o u t a n y e xte rn a l fo rc e o r in flu e n c e .
Th e b e n e fits a re fu lly d is trib u te d in th e c o m m u n ity.

 Part nership . Th e c o n c ilia t io n b e twe e n d e ve lo p e rs a n d lo c a ls is d e ve lo p e d in th e
p a rtic ip a to ry p ro c e s s . Lo c a l o rg a n iza tio n s c h o o s e th e ir le a d e rs to g ive th e ir
o p in io n a n d n e g o tia te with e xte rn a l d e ve lo p e rs . Th e re a re s o m e d e g re e s o f lo c a l
in flu e n c e in th e d e ve lo p m e n t p ro c e s s . Be n e fits c a n b e d is trib u te d to th e
c o m m u n ity in th e fo rm o f c o lle c tive b e n e fits , jo b s , a n d in c o m e fo r p e o p le .

 Interaction . Th e lo c a ls h a ve a g re a te r in vo lve m e n t a t th is le ve l. Th e rig h ts o f th e
lo c a l p o p u la tio n a re re c o g n ize d a n d a c c e p te d in p ra c tic e a t th e lo c a l le ve l.
To u ris m is o rg a n ize d b y c o m m u n ity- b a s e d o rg a n iza tio n s , h o we ve r, it re c e ive s
lim ite d s u p p o rt fro m g o ve rn m e n t a g e n c ie s .

KEY STAKEHOLDERS IN RURAL TOURISM



 Consulting . The locals are consulted in a number of ways, e.g . by involving them
in community meetings or organizing public hearings . The developers can
accept some contributions from the locals who benefit from their projects, e.g . in
terms of topography, local transport and goods .

 Providing information . locals are informed about the tourism development
program, which has been already approved for implementing in the community .
The developers carry out projects without considering the opinions of the locals .

 Manipula tion . Tourism development projects are generally developed by a few
powerful individuals or the government without any discussion with the locals or
the community leaders . The benefits go to the elite . The lower classes may not
receive any benefits . This level applies to most community tourism areas .

KEY STAKEHOLDERS IN RURAL TOURISM



ROLE OF STAKEHOLDERSIN RURAL COMMUNITY
DEVELOPMENT

 Cooperation and partnership between rural tourism actors are very important

and that is why it is essential to support the collaboration between the rural

tourism stakeholders, via actions such as :

 Establishing public - private partnerships (central and local authorities –

entrepreneurs, tourism associations) for the promotion of a regional identity

(e .g . organization and promotion of local and traditional events and for the

promotion of traditional crafts) by using effective marketing means ;

 Creating business clusters that would provide support and guidance and

will offer a better understanding of the business environment and will

promote the idea that joining forces means greater benefits for all partners .

 Establishing a network of entrepreneurs in rural tourism, for the creation of

common booking systems, offering mutual support, ensuring an exchange of

good practices and experiences, ensuring promotional activities, etc .

 Creating partnerships between local rural tourism associations and local

authorities (Mayoralties, Local Councils) .



 The collaboration between stakeholders can generate significant benefits for
rural tourism destinations, as it offers two important advantages :

 Firstly, it ensured the active participation of stakeholders in the development
of tourism

 Secondly, it provides a form of management that facilitates wider support
for the development of tourism .

 Local associations represent the voice of guesthouse owners and entrepreneurs,
who are also voters/electors, and their opinions, desires, proposals will have to be
taken into account by the public servants .

 Entrepreneurs are the ones who pay taxes at the local level and they are directly
interested in how the money collected by the authorities is spent .

 A partnership between the two entities will support the development of rural
tourism .

ROLE OF STAKEHOLDERSIN RURAL COMMUNITY
DEVELOPMENT



 The creation of a permanent working group ─ a work group comprising tourism

association and the authorities ─ will support the community in trying to identify

the best measures to ensure the local economic and social development, in

general, and to fuel tourism, in particular .

 The establishment of partnerships between the authorities and the local tourist

association, and the economic agents in tourism or in other related fields can lead

to a more efficient running, development, and promotion of rural tourism .

 Within these partnerships, tourism associations and economic agents involved in

the tourism activity must contribute financially to the achievement of the

objectives of general economic development of the locality (setting up access

roads, ensuring water supply, heating, and telecommunications services, and

building proper technical and urban facilities) .

ROLE OF STAKEHOLDERSIN RURAL COMMUNITY
DEVELOPMENT



 Public - private and private - private

partnerships can be created,

especially in areas such as (McComb

et al, 2017) :

 environmental protection,

 marketing and promotion,

 setting up quality standards,

 market research,

 improvement of the technical

infrastructure and ensuring basic

training and professional

development services,

 improving safety and security,

 government lobbying, consumer

protection,

 policy and planning,

 facilitating investments and

financing,

 development of tourist facilities

and services,

 conservation of the natural and

the cultural resources .

ROLE OF STAKEHOLDERSIN RURAL COMMUNITY
DEVELOPMENT
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FINANCING SOURCES FOR RURAL TOURISM 
INVESTMENT

Rural Start Up 2022 – The National Rural Development Program ( NRDP) 6.2 – Support for the
establishment of non - agricultural activities in rural areas

The PURPOSEof the investments supported under this sub - measure is to support the facilitation of
diversification through the establishment and development of micro and small enterprises in the
non - agricultural sector in rural areas, with a view to achieve a sustainable economic development,
encourage job creation, and reduce poverty in rural areas .

BENEFICIARIES:

 Fa rm e rs o r m e m b e rs o f a n a g ric u ltu ra l h o u s e h o ld in ru ra l a re a s , wh o h a ve th e o p p o rtu n ity to

d ive rs ify th e ir wo rk b y ta kin g o n a n o n - a g ric u ltu ra l a c tivity fo r th e firs t tim e ;

 Un a u th o rize d in d ivid u a ls a re n o t e lig ib le ;

 Mic ro - e n te rp ris e s a n d s m a ll e n te rp ris e s in ru ra l a re a s wh o s e m a n a g e rs d e c id e to ta ke o n n o n -

a g ric u ltu ra l a c tivitie s , wh ic h th e y h a ve n o t c a rrie d o u t b e fo re th e d a te o f a p p lic a tio n fo r

s u p p o rt;

 Ne w m ic ro - e n te rp ris e s a n d s m a ll e n te rp ris e s , e s ta b lis h e d in th e ye a r o f s u b m is s io n o f th e

Fin a n c in g Ap p lic a tio n o r n o t e a rlie r th a n in th e la s t 3 fis c a l ye a rs , wh ic h h a ve n o t c a rrie d o u t

a c tivitie s u n til th e tim e o f s u b m is s io n o f th e p ro je c t ( s ta rt- u p s ) .



FINANCING SOURCES FOR RURAL TOURISM 
INVESTMENT

 The European Tourism Sustainability Monitoring 2030 ( ETSM2030 ) is a project

funded by the European Union (EU) to promote the certification of sustainability

and knowledge in SMEs,as well as to bring together SMEswho work together ─ in a

s u s ta in a b le m a tte r ─ a s p a rt o f a n e two rk, a n d wh e re kn o wle d g e e xc h a n g e is

e n c o u ra g e d .

 Th e ETSM20 30 p ro je c t is p a rt o f COSME, wh ic h is a Eu ro p e a n p ro g ra m m e

d e ve lo p e d with a vie w to s u p p o rt c o m p e titive n e s s a m o n g SMEs in th e EU.

 Th e p ro je c t c o n s o rtiu m in c lu d e s e ig h t p a rtn e rs in s ix d iffe re n t c o u n trie s : Au s tria ,

Ge rm a n y, Ita ly, Slo ve n ia , Ro m a n ia , a n d Po la n d .

 Th e p ro je c t p a rtn e rs c o m b in e s c ie n c e a n d p ra c tic e : u n ive rs it ie s , In n s b ru c k

To u ris m a s a d e s tin a tio n m a n a g e m e n t o rg a n is a tio n (DMO) a n d s u s ta in a b ility

e xp e rts (EURAC a n d To u rCe rt) a re p a rt o f th e ETSM20 23 Co n s o rtiu m .

 h ttp s :/ / www.e ts m 20 30 .e u / a b o u t



FINANCING SOURCES FOR RURAL TOURISM 
INVESTMENT

 The National Strategic Plan ( NSP) 2023 - 2027 of Romania NSP – DR- 29

Investments in the creation and development of non - agricultural activities in

rural areas .

 Non - reimbursable financing of maximum 200 ,000 Euros.

 Eligible applicants : Micro - enterprises in rural areas

 Principles for project selection :

o With in th e in te rve n tio n , p rio rity will b e g ive n to p ro je c ts th a t c o n trib u te to

e n c o u ra g in g th e d ive rs ific a tio n o f a g ric u ltu ra l a c tivity to wa rd s n o n -

a g ric u ltu ra l p ro d u c tio n a c tivit ie s , th e d e ve lo p m e n t o f d ig it iza tio n ,

e n viro n m e n ta l p ro te c tio n , b io e c o n o m y a n d c irc u la r e c o n o m y a c tivit ie s , in

o rd e r to s tre a m lin e th e p ro p o s e d a c tivit ie s .

o Ad d itio n a lly, to u ris t a c tivit ie s fo c u s e d o n a n a g ric u ltu ra l/ c ra ft th e m e ,

a g re e m e n t a c tivit ie s a n d p u b lic c a te rin g u n its will b e p rio rit ize d .



FINANCING SOURCES FOR RURAL TOURISM 
INVESTMENT

The ‘Entrepreneur Lady’ Programme 2024

 Existing companies, as well as newly established ones, will be able to access ─ d u rin g th is ye a r ─ a

n o n - re im b u rs a b le fin a n c ia l a id o f u p to 20 0 ,00 0 le i. Th e fu n d s c a n b e u s e d fo r a c q u irin g

m a c h in e ry a n d e q u ip m e n t, IT a n d s o ftwa re d e vic e s , p a yin g s a la rie s a n d s o c ia l c o n trib u tio n s , o r

fo r p u rc h a s in g m e a n s o f tra n s p o rt a n d wo rks p a c e s .

 Eligibility criteria :

 Th e c o m p a n y is 5 0 % o wn e d b y wo m e n ;

 It is a m ic ro - , s m a ll- o r m e d iu m - s ize d e n te rp ris e ;

 It h a s n o o u ts ta n d in g d e b ts to th e s ta te b u d g e t;

 Pe rs o n s wh o a re a s s o c ia te s / s h a re h o ld e rs in m o re th a n o n e c o m p a n y will a p p ly fo r fu n d in g

e xc lu s ive ly fo r a s in g le c o m p a n y;

 Th e a p p lic a n t a n d its s h a re h o ld e rs / a s s o c ia te s h a s / h a ve n o t re c e ive d n o n - re im b u rs a b le

fu n d in g fro m th e EU o n o c c a s io n o f p re vio u s e d itio n s o f th e p ro g ra m m e ( re g a rd le s s o f th e

ye a r) o r u n d e r th e fra m e wo rk o f th e Sta rt Up Na tio n 20 22 p ro g ra m m e .

 Th e m in im u m re q u ire d o wn c o n trib u tio n in c u rre d b y th e o rg a n iza tio n is 5 % o f th e e lig ib le va lu e o f

th e in ve s tm e n t.



FINANCING SOURCES FOR RURAL TOURISM 
INVESTMENT

Start - up Nation Programme in Romania

 Through the Start - up Nation Romania programme, entrepreneurs can benefit from

grants for newly established companies, under the conditions provided in the

implementation procedure . Applications are funded in a descending order of the scores

obtained, under the following conditions :

 In case of the applicants that take on the creation and the maintenance of a single work

position throughout the running of the programme : a Non - Refundable Financial

Allowance (AFN) of maximum 100,000 lei/beneficiary, an amount that can represent a

maximum of 95 % of the value of the eligible expenses incurred under the project

(including VAT for non - paying companies) ;

 In case of the applicants that take on the creation and the maintenance of two work

positions throughout the running of the programme : a Non - Refundable Financial

Allowance (AFN) of maximum 200 ,000 lei/beneficiary, an amount that can represent a

maximum of 95 % of the value of the eligible expenses incurred under the project

(including VAT for non - paying companies) . https :// turism .gov .ro /web/start - up - nation/



FINANCING SOURCES FOR RURAL TOURISM 
INVESTMENT

Trade & Services Programme

 The ‘Trade & Services’ Programme is a measure aimed to encourage and stimulate the
development of SMEs operating in the sectors of selling and trading products and
services and aims to support investments, increase the volume of activity and
competitiveness of these companies, as well as to promote the digitization and a green
transformation of the Romanian companies that carry out domestic and international
trade activities .

 Companies from a wide range of sectors can benefit from the non - reimbursable
financial support, for instance those that carry out wholesale and retail trading activities,
those whose field of object is printing, offering repair, maintenance and installation
services for machines, or companies in the field of water collection, treatment and
distribution . Also eligible are waste collection, treatment and disposal activities, special
construction works, activities related to offering transport, accommodation or food
services, film production, advertising and market research activities, legal activities,
accounting, architecture and engineering activities, as well as sports, recreational and
entertainment activities, real estate transactions and many others .

https :// economie .gov .ro /programul - comertservicii - meat - va - acorda - finantari - de - pana -
la - 500 - 000 - lei - antreprenorilor - romani - care - doresc - sa - investeasca - in- afacerea - lor /



FINANCING SOURCES FOR RURAL TOURISM 
INVESTMENT

DEMINIMIS AID SCHEMEregarding the support of tourism operators for the development of
the incoming activity

 The implementation of the scheme is necessary in order to support the actions of
tourism operators aimed at consolidating and developing the Incoming Tourism in
Romania .

 The aid granted under this de minimis s c h e m e c o n s is ts o f fin a n c ia l s u p p o rt fro m th e
s ta te b u d g e t u n d e r th e fo llo win g te rm s :

a ) 4 0 Eu ro s fo r e a c h fo re ig n to u ris t wh o h a s p u rc h a s e d a n d p a id fo r ─ in th e ye a r p rio r
to s u b m itt in g th e a p p lic a tio n ─ a to u ris t s ta y o r a to u r e xte n d in g o ve r a t le a s t 4
o ve rn ig h ts in Ro m a n ia , th ro u g h a n in c o m in g tra ve l a g e n c y, e ith e r d ire c tly o r th ro u g h
a n e xte rn a l p a rtn e r;

b ) An a d d itio n a l a m o u n t o f 2 Eu ro s fo r e a c h e xtra o ve rn ig h t s ta y o ve r th e 4 lis te d in
p a ra g ra p h a ) , with in th e s a m e to u ris t s ta y o r to u r;

In o rd e r to o b ta in s u p p o rt fo r th e d e ve lo p m e n t o f th e in c o m in g a c tivity, g o to th e
fo llo win g lin k: h ttp s :/ / tu ris m .g o v.ro / we b / fo rm u la r- in s c rie re / wh ic h wa s c re a te d fo r th is
p u rp o s e o n th e we b s ite o f th e Min is try o f En tre p re n e u rs h ip a n d To u ris m .
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Is everything understood? 
Proceed to take the Final Quiz!



FINAL QUIZ

 1. Why is networking important for rural business development ?

 2. What are the main categories of stakeholders you have identified in rural
tourism activities ?

 3. What do you think it is the role of stakeholders in the development of a rural
community?

 4. What are the main sources of funding you would resort to in support of the
development of rural tourism at the local community level ?



Thank you for participation!
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